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Our audience gives you a large target to reach.
With more than 15,566 readers every day

Source: Google Analytics, Dec. 2021Source: Google Analytics, Nov. 2020

By Brett Dunlap
Staff Reporter 

BELPRE — March-
ing in the Tournament of 
Roses Parade is an expe-
rience a Belpre music 
teacher will treasure for a 
long time. 

Robin White, Belpre 
Elementary music teacher 
and assistant band director 
for Belpre City Schools, 
was part of a marching 
band made up of 275 band 
directors who marched in 
the Tournament of Roses 
Parade on New Year’s 
Day in Pasadena, Calif.

‘‘I made it through the 
whole 5 ¢ miles of the 
parade without collaps-
ing,’’ White said, laugh-
ing.

The Band Director’s 
Marching Band was done 
with the Saluting Ameri-
ca’s Band Directors Proj-
ect through Michael D. 
Sewell Memorial Foun-
dation, based in Picker-
ington, Ohio. The group’s 
entry was a combination 
marching band and parade 
float with the theme, “We 
Teach Music, We Teach 
Life.” 

‘‘It was really cele-
brating the importance of 
music education in our 
schools,’’ White said. 
‘‘That was something that 
resonated with a lot of 

us.’’ 
White learned about the 

band through a Facebook 
ad he saw in 2019 and 
registered to participate. 
He was selected with the 
intent of marching in the 
2021 parade last year. 
However, the COVID-19 
pandemic canceled those 
plans, but the organizers 
worked to make sure they 
would participate in the 
2022 parade. 

‘‘I think that was a good 
thing where they were 
able to get more people 
to be a part of it and give 
everyone more time to 
prepare,’’ White said.  

The band had repre-
sentatives from all 50 
states and from Mexico. 
They played three songs 
in rotation throughout 
the parade, an original 
arrangement of “Seven-
ty-Six Trombones,” “Stars 
and Stripes Forever” and 
‘‘Strike Up the Band.”   

White told organizers 
he could play trombone or 
baritone and was picked 
to play trombone in the 
parade. He has played 
trombone since he was 
in fifth grade in Meigs 
County. He used the same 
instrument he had since 
attending Eastern High 
School.   

Participants were sent 
the music and other mate-
rials and were encouraged 

to practice and prepare 
physically for the parade. 

‘‘I really challenged 
myself to get my playing 
skills back in order,’’ he 
said. ‘‘To be able to prac-
tice and do that was really 
fun.’’ 

White said he wasn’t 
able to physically train as 
much as he would have 
liked, but believed the 
excitement and the adren-
aline of being there car-
ried him through. 

He flew to California 
on Dec. 28 and began 
rehearsals the following 
day. At the time the area 
was experiencing unusu-
al rainfall and one of the 
first rehearsals, including 
marching, was done in the 
hotel ballroom. 

‘‘The band sounded 
incredible from the begin-
ning,’’ White said, giving 
a special nod to the per-
cussion and tuba sections 
who came in sounding 
great.   

The next day they were 
able to practice at a near-
by high school, eventually 
making it outside. 

During the parade, they 
did a maneuver when they 
got to TV Corner where 
the band separated and 
the float came up between 
them. White said they 
really practiced to make 
sure they did that right. 

‘‘That moment was the 

thing we practiced the 
most,’’ he said. ‘‘(When 
they did it in the parade) 
the crowd completely 
erupted and went crazy.  

‘‘It was something they 
weren’t really expecting. 
That was so much fun.’’ 

White said there was 
one little glitch with its 
execution. The band won 
the Showmanship Award 
at an earlier judging and 
they ended up with a ban-
ner in front of them high-
lighting that. No one told 
the banner carriers and the 
timing got off a little bit 
but no one noticed. 

The parade itself 
seemed to go pretty quick-
ly, but he attributes that 
to the excitement and the 
great reception they got 
from the crowd through-
out the parade when peo-
ple realized they were a 
marching band made up of 
band directors. 

White believes it is the 
first time a marching band 
like that had been assem-
bled for such an event. 

He got a chance to talk 
to many of the band direc-
tors from around the coun-
try to see what their band 
programs were like. A 
number came from small-
er school districts like 
Belpre. 

By Michele Newbanks
Staff Reporter

The Washington County 
Grand Jury met for the first 
time this year and indicted 
19 true-billed defendants on 
34 counts.

Two Akron men were 
indicted on one count each 
of first-degree felony traffick-
ing in a fentanyl-related com-
pound.

Mohamed Serour, 22, of 
1204 Woodward Ave., and 
Charles D. Taylor, 21, of 760 

Dawson Road, Akron, were 
arrested after being found in 
February 2020 at 700 Pike 
St., Marietta, with the drugs.

Washington County Assis-
tant Prosecutor David Silwani 
said the amount of drugs the 

two had determined what 
degree the felony was. They 
were found with between 20 
and 50 grams of the com-

pound. 
He said having less than 

a gram is a fifth-degree felo-
ny, 1-5 grams is a fourth-de-

gree felony, 5-10 grams is 
a third-degree felony, 10 to 
20 grams is a second-degree 
felony, and 20 to 50 grams is 
a first-degree felony.

The indictment noted there 
will be a forfeiture of cash 
for each person. If convicted, 
Taylor will forfeit $554 and 
Serour will forfeit $449.

The Washington Coun-
ty Sheriff’s Office reported 
agents with the Washington 
County Major Crimes Task 
Force executed a search war-
rant at the Pike Street hotel. 

Agents reportedly entered 
the room and located Sero-
ur, Taylor and several others, 
while suspected heroin was 
located on a roof area near the 
subjects. The sheriff’s office 
reported agents also located 
currency, cell phones, mar-
ijuana, an empty food saver 
bag, drug paraphernalia, 
scales and packaging mate-
rials. 

Other indictments include:

ROSE BOWL

WC Grand Jury indicts 19 defendants
$1.00 NEWSSTAND  WWW.MARIETTATIMES.COM TO SUBSCRIBE CALL: 740-373-2121

Belpre music teacher takes part in parade

THURSDAY, JAN. 6, 2022

DES MOINES, Iowa 
(AP) — An Iowa man and 
his Minnesota son pleaded 
guilty to a charge of civil 
disorder in the Jan. 6, 2021, 
Capitol riot, admitting that 
the entered the building 
through a broken window 
and pushed through a police 
line once inside.

Both Daryl Johnson, 51, 
of St. Ansgar, Iowa, and 
Daniel Johnson, 29, of Aus-
tin, Minnesota, had made 
social media posts noting 
their participation in the 
Capitol riot in the days 
following the attack. They 
admitted guilt in a video 
hearing Tuesday before 
District of Columbia Judge 
Dabney Friedrich.

In the plea agreement 
signed by both men on Dec. 
15, they admitted that at about 
2:20 p.m. on Jan. 6, 2021, 
they unlawfully entered the 
Capitol by climbing through 
a broken window next to 
the Senate wing door. While 
inside, they climbed a flight 
of stairs to the second floor 
and at one point encountered 

a line of law enforcement offi-
cers. 

“Along with a group of 
other rioters, Johnson and his 
son, Daniel Johnson, rushed 
the line of law enforcement 
officers and helped push 
through the officers and push 
open the east rotunda doors, 
allowing rioters outside of 
the building to enter. Johnson 
was at or near the front of the 
group of rioters on the interior 
of the Capitol when the doors 
were opened,” the document 
said.

They remained inside the 
Capitol and climbed stairs 
to the third floor before exit-
ing on the first floor after 
being inside the building for 
about 26 minutes. While 
they face up to five years 
in prison and a $250,000 
fine for the felony, court 
documents indicate prose-
cution and defense attorneys 
agreed a sentence of up to 
six months and a fine of up 
to $20,000 is likely. 

Iowa man, 
Minnesota son 
plead guilty in

Capitol riot

Photos provided

The Band Director’s Marching Band was made 
up of 275 band directors from all 50 states 
and Mexico that marched in the Tournament 
of Roses Parade New Year’s Day. Included 
was Robin White of Belpre City Schools. The 
marching band was formed through the Saluting 
America’s Band Directors Project through the 
Michael D. Sewell Memorial Foundation, based 
in Pickerington, Ohio. The group’s entry was a 
combination marching band and parade float 
with the theme, “We Teach Music, We Teach 
Life.” 

The band had representatives from all 50 states

See PARADE, Page A8

WC Grand Jury indicts 19 defendants
At a glance:

Possible Prison Terms & Maximum Fines:
¯ First-degree felony: 3 to 11 years; $20,000.
¯ Second-degree felony: 2 to 8 years; $15,000.
¯ Third-degree felony: 1 to 3 years; $10,000.
¯ Third-degree felony involving an act of sex or violence: 1 to 5 

years; $10,000.
¯ Fourth-degree felony: 6 to 18 months; $5,000.
¯ Fifth-degree felony: 6 months to one year; $2,500.
Source: Washington County Common Pleas Court.
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(AP) — Hospitals across 
the U.S. are feeling the 
wrath of the omicron variant 
and getting thrown into dis-
array that is different from 
earlier COVID-19 surges.

This time, they are deal-
ing with serious staff short-
ages because so many health 
care workers are getting 
sick with the fast-spreading 
variant. 

People are showing up at 
emergency rooms in large 
numbers in hopes of getting 
tested for COVID-19, put-
ting more strain on the sys-
tem. And a surprising share 
of patients — two-thirds in 
some places — are testing 
positive while in the hospi-
tal for other reasons.

At the same time, hospi-
tals say the patients aren’t 
as sick as those who came in 
during the last surge. Inten-
sive care units aren’t as full, 
and ventilators aren’t need-
ed as much as they were 
before.

The pressures are never-
thless prompting hospitals to 

scale back non-emergency 
surgeries and close wards, 
while National Guard troops 
have been sent in in sever-
al states to help at medical 
centers and testing sites.

Nearly two years into the 
pandemic, frustration and 
exhaustion are running high 
among health care workers.

“This is getting very tir-
ing, and I’m being very 
polite in saying that,” said 
Dr. Robert Glasgow of 
University of Utah Health, 
which has hundreds of 
workers out sick or in iso-
lation.

About 85,000 Ameri-
cans are in the hospital with 
COVID-19, just short of the 
delta-surge peak of about 
94,000 in early September, 
according to the Centers for 
Disease Control and Pre-
vention. 

The all-time high during 
the pandemic was about 
125,000 in January of last 
year.

Hospitals seeing 
different kind of

COVID surge

See GRAND JURY, Page A8

See PLEA, Page A8

McMillan to speak at round table, A4
OVU SUED BY FOOD VENDOR, A4

COLLEGE BASKETBALL: MARIETTA MEN, WOMEN FACE MUSKINGUM, B1 

TaylorSerour

DeathsIndex
Quick Bits ................A2
Local .......................A4
Lottery .....................A8
Opinion ...................A6
Obits ........................A7

Sports .................. B1-4
Comics ....................B6
Entertainment ..........B5
Neighbors ................B7
Classifi eds ...............B8

Esther Elizabeth (Schenkel) Atkinson, Belpre
Robert Eugene “Bobby” Cline Jr., Dublin, Ohio
Eva Pearl Hearn, Marietta
Joretta Hildegarde Jackson, Columbus

Charles Leon Kerns, Portland, Ore.
Dominick Frank Meo, Parkersburg
Roxie E. Clark Cantwell Starling, Canton, Ohio
Mary L. Stimpert, Lewisville

See COVID, Page A8

Print
Audience

Digital
Audience

10,500 
Daily Readers

12,455
Weekend Readers

77,821 
Monthly Unique Users

183,259
Monthly User Sessions

609,542
Monthly Page Views

Median age shows newspaper platforms well-distributed

Newspaper Readers*

53.5%
National News (55.8%)

Local Television Evening News (55.1%)

Visiting Newspaper Website

41.4%
Typical adult going online (43.8%)

Visiting Newspaper on Mobile

38.6%
Facebook (41.3%), Huffington Post (39.4%)

*Weekly newspaper readers
Source: Nielsen Scarborough: Median Age of 204,000 Respondents & Media Usage
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Classified Advertising Rates

Retail Display Rates
Annual Bulk Space Rate (non-commissionable net)

Inches per Year Daily Weekend
100 ..........................................................$28.94 ......................$29.82
200 ......................................................... $24.75 ......................$26.72
300 .........................................................$23.28 .......................$25.1 7
500 .........................................................$22.34 ......................$24.07
750 ..........................................................$21.61 ..................... $22.90
1,000 ......................................................$21.01 ......................$22.69
1,500 .......................................................$20.47 ..................... $22.16
2,500 .......................................................$19.65 ...................... $21.54
3,500 .......................................................$19.25 ......................$21.05
4,500 ......................................................$18.70 ..................... $20.66
5,500 .......................................................$18.35 ......................$20.27
6,500 ....................................................... $17.95 ...................... $19.80
7,500 ....................................................... $17.85 .......................$19.24
10,000 .......................................................$17.21 .......................$18.25
Rate per column inch 
1 time rate ............................................ $34.04 ...................... $37.55
Church/Charity Rate ......................... $17.93
In Memory ............................................. $17.93
Happy Ads ............................................ $17.93

Rate per column inch Daily Weekend
     OPEN ................................................ $29.13 ..................... $30.54

Other Classified Rates Daily Weekend
     Legal Advertising
          per column inch ...................... $29.13 ..................... $30.54     
     Affidavits ..........................................$3.00 ........................$3.00
     Box Numbers ...............................$30.00 .....................$30.00

1 color ......................$247 .............$242 ............. $236 ...............$231
2 color .....................$355 ............ $350 .............$345 ............. $339
Process color .......$427 ............ $422 .............. $417 ...............$412

 OPEN 13X 26X 52X

Color 
Rates Front Page Advertising Options

Daily Weekend
     3” x 3” Glossy Sticker ................$1,000 ...................... $1,200

     6 col. x 1” Strip Ad ...........................Call for pricing



Print Advertising
Retail Mechanicals:
•  1 Col = 1.583 inches  
•  2 Col = 3.266 inches  
•  3 Col = 4.949 inches  
•  4 Col = 6.632 inches  
•  5 Col = 8.315 inches  
•  6 Col = 10 inches

Classified Mechanicals:
•  1 Col = 1.19 inches  
•  2 Col = 2.448 inches  
•  3 Col = 3.707 inches  
•  4 Col = 4.965 inches  
•  5 Col = 6.224 inches  
•  6 Col = 7.483 inches
•  7 Col = 8.741 inches
•  8 Col = 10 inches

Maximum depth: 21 inches

Special Section/
Tabloid Mechanicals:
•  1 Col = 1.583 inches  
•  2 Col = 3.266 inches  
•  3 Col = 4.949 inches  
•  4 Col = 6.632 inches  
•  5 Col = 8.315 inches  
•  6 Col = 10 inches

Maximum depth: 10 inches

Double Truck
13 (17) col x 21 inch 

Full Page
6 (8) col x 21 inch 

3/4 Page
6 (8) col x 15.75 inch 

1/2 Page V
3 (4) col x 21 Inch

1/4 Page V
3 (4) col x 10.25 inch 

1/8 Page V
3 (4) col x 5 inch 

1/8 Page H
6 (8) col x 2.5 inch 

1/12 Page
2 col x 5 inch

1/24 Page V
1 col x 5 inch 

1/24 Page H
2 col x 2.5 inch 

1/48 Page
1 col x 2.5 inch 

1/4 Page H
6 (8) col x 5 inch 

1/2 Page H
6 (8) col x 10.25 inch

Mechanicals and Sample Ad Sizes
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Columns in the examples, 
listed with a number 

in parenthesis, 
i.e. “6 (8)” indicates

retail and classified columns.

Full Page
6 col x 10 inch 

Half Page V
3 col x 10 inch 

Half Page H
6 col x 5 inch 

1/4 Page V
3 col x 5 inch 

1/4 Page H
6 col x 2.5 inch 
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2 col. x 3 in.

2 col. x 2 in.

Brand Builders
Frequency BRAND advertising that uses small space 
ads allowing to consistently invite and welcome our 
readers to do business with you, while promoting your 
products and services several times per week  in print 
and Online at a third of the cost.

Online Brand Builders (200 x 200 pixels)
with UNLIMITED monthly impressions are included

with each Brand Builder package.

Preprint Program Rates
2 page .............................. $48 ...................$47 ....................$46 ....................$45 ................$44 ..............$41
4 page ............................. $60 ...................$59 ....................$58 ....................$57 ................$56 ..............$55
8 page ...............................$77 ................... $75 .....................$70 ....................$67 ................$62 ..............$57
12 page .............................$77 ................... $75 .....................$70 ....................$67 ................$62 ..............$57
16 page .............................$77 ................... $75 .....................$70 ....................$67 ................$62 ..............$57
20 page ............................$77 ................... $75 .....................$70 ....................$67 ................$62 ..............$57
24 page ........................... $85 ...................$79 .................... $77 .....................$73 ................$68 ............. $63
28 page ........................... $85 ...................$79 .................... $77 .....................$73 ................$68 ............. $63
32 page ........................... $85 ...................$79 .................... $77 .....................$73 ................$68 ............. $63
36 page ........................... $85 ...................$79 .................... $77 .....................$73 ................$68 ............. $63
40 page .......................... $85 ...................$79 .................... $77 .....................$73 ................$68 ............. $63

Commitment
Level Tab Pages

Non-
Contract

12 per
Year

26 per
Year

52 per
Year

75 per
Year

100+ per
Year

Preprints can appear in The Marietta Times on Wednesday through Saturday.



Digital Advertising Use our 
numbers to 
boost your 
numbers.

152K
Local News

Page
Views

296K
Obituary

Page
Views

94K
Home
Page
Views
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Let our website
help drive traffic
to your website.

We can link ads to your website,
Facebook page, or to an ad.

MariettaTimes.com receives around 617,000 
page views per month, 
making it the perfect Online platform to reach 
your customers.

Ad Size Targeted Run of Site Open

Leaderboard  (728 x 90 pixels) 100K - $12cpm 100K - $11cpm Target - $14cpm
Skyscraper (160 x 600 pixels) 200K - $10cpm 200K - $9cpm ROS - $13cpm
Rectangle (300 x 250 pixels) 300K - $8cpm 300K - $7cpm 

Half Page (300 x 600 pixels) 100K - $15cpm 100K - $13cpm Target - $17cpm
 200K - $14cpm 200K - $12cpm ROS - $15cpm
 300K - $12cpm 300K - $11cpm 

Ads can be frequency, location on the site, day, time and geo targeted.  Discount occurs with volume.

Digital Display Sample Packages
Leaderboard on the 

Home Page for 12 months at
30,000 impressions

$24000
 per month

Skyscraper on the
Local News Page for 6 months at

13,500 impressions

$11500
 per month

Rectangle scheduled Run of Site for 
3 months at

75,000 impressions

$50000
 per month

Source: Google Analytics, Jan. 2021



We cover it all – 
Reaching the MOV

MOV Currents
This quarterly glossy 

magazine, which made 

its debut in 2019, 

is a crowd favorite. 

It’s a great piece to 

keep on your coffee 

table and it always 

focuses on the 

Mid-Ohio Valley. 

The Marietta Times prints a variety of special 
sections and pages throughout the year.

This is a sample of what is planned for 2022.

• Parent - Monthly • Graffiti - Quarterly

A Publication of The Marietta Times • February 2021

2021 Mid-Ohio ValleyJanuary 2022
Brides and

Grooms

February 
2022
Business
Directory

March 2022
Progress #1

MOV Currents

April 2022
Progress #2

May 2022
Relay for Life

Readers’ Choice
Nomination

June 2022
MOV Currents

Readers’ Choice
Voting

July 2022
Readers’ Choice

Winners

August 2022
Pigskin Preview

September 2022
MOV Currents

October 2022
Breast Cancer 

Awareness

November 2022
MOV Currents

December 2022
Artwork
Calendar

TV Weekly
Our TV Weekly gives 
readers of both 
The Marietta Times and 
The Parkersburg News 
and Sentinel a complete 
guide to weekly television 
programming. 
This readers’ favorite is 
an excellent venue to 
advertise in both markets 
at great rates.

6 x 3” ad

December 19 - 25, 2021BY JAY BOBBIN
Especially with so few Westerns being made now, it’s little surprise that a new one would hold great appeal for Sam 

Elliott.
However, there was an extra lure for the “A Star Is Born” Oscar nom-inee: the writing of Taylor Sheridan, the co-creator of the successful series “Yellowstone,” which 

now is yielding a Para-mount+ prequel with the Elliott-starring “1883.” Pre-miering Sunday, Dec. 19, the drama casts him as a late-19th-century cow-boy who guides settlers from Texas to Montana. Among them, played by music-superstar spous-es Faith Hill and Tim 
McGraw, are ancestors of John Dutton .... Kevin Costner’s “Yellowstone” character. (The premiere will be simulcast on Para-mount Network.)
“We started at the end of August in 100-plus-de-

gree weather in Texas,” the friendly, famously deep-voiced Elliott says of the filming. It took him away from his actress wife Katharine Ross (both appeared in “Butch Cas-sidy and the Sundance Kid”), and he reports, “It was grueling for every-one. It meant wearing wool, so it was tough. And we’ve headed since 

to Montana, where we’re likely to get snowed on.”
Elliott notes his “1883” character, Shea Brennan, is “carrying a heavy load” from his family history and serving in the Civil War. The actor appreciates that “Taylor writes these arias that are gifts. It’s not just the words (Bren-nan) says but where they come from, and it’s great 

playing someone who has more going on than meets the eye.”
Before “1883” started production, Elliott hadn’t met Hill and McGraw. “They went to a ‘cowboy camp,’ because a lot of people hadn’t ridden horses when we started this thing — and when I got to Texas and joined them, everyone was in 

the mood. I hadn’t ridden a horse in 20 years, and I was very leery about it, but it’s like riding a bicy-cle. You never forget how, but with that said, you’ve got to get back in condi-tion and be confident.”
Once a star of such shows as “Mission: Im-possible” and “The Yellow Rose,” Elliott has been involved in streaming se-ries such as “The Ranch” and “Grace and Frankie” more recently, but those didn’t entail the work de-mands “1883” does. Still, he maintains, “I’m up to it. It’s been a while since I’ve 

done something like this, but based on the fact that it was Taylor Sheridan, there was no passing on it.”
Elliott admits he hasn’t been a viewer of “Yel-

lowstone,”  but he notes that where “1883” is con-cerned, “I’ve had great fortune in that genre from the beginning. I’ve always felt a good Western has three classic elements: man against man, man against nature, and man against himself. And here it is again, particularly man against himself, in this character.”

Sam Elliott takes viewers back to ‘1883’

Sam Elliott stars in “1883,” premiering Sunday on Paramount+ and Paramount Network.

Berry Gordy is among the recipients of The 44th Annual Kennedy Center Honors in a CBS special Wednesday.

©2018 LCE, Inc. 68024
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2022 CALENDAR

A PUBLICATION OF THE MARIETTA TIMES

Artwork Calendar
This keepsake product 

features artwork
provided by local high 

school art students. 
Advertising space is 

available.


